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Analysis of User Influence in Microblog Based on Activity Network

ZHANG Feng-juan, WANG Meng,ZHOU Gang
(Information Engineering University ,Zhengzhou 450001 ,China)

Abstract ; The traditional ways of predicting the impacts of microblog users are through microblogging network static topology as the basis
of analyzing,ignoring the real interaction between users or only using aggregation results of a single target without considering the interac-
tions and their strength between users. For this,we propose a new method for analysis of user influence based on activity network, called
ANR. It firstly uses the interaction behaviors between users to construct activity network model,based on which we quantize feature of
individual attribute and interaction behavior considering the strength of interaction between the users and user activity, thus applying the
improved PageRank algorithm to predict the user influence. The experiment shows that the ANR is more accurate and rational than the
sorting method based on the number of fans and PageRank based on friend relationship network.
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