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Abstract: In this paper, proposed a new approach to achieve the data in order to cluster the customers;use the Web2.0 technology to ac-
quire information from the behavior of customers who visited the Web site. Therefore, can avoid the lots of heavy work of the pretreatment
of Web log data. Then, build the customer ~ commodity matrix and figure out the distance of Euclidean, and cluster the customers by us-

ing the arithmetic that is based on commodity recommendation of clustering. Based on the clustering result, recommend commodities to

the new customers in order to see their reactions, and evaluate the result of customers clustering.

Key words: electronic commerce; web use mining; commodity recommendation; personalization; customers clustering

1 1E48 Web B E#BEE

BEE R FRFEERNAR S EE, LS
FERUEMESE THIL.. ERERRAETEFR B
EEPREA REBRTFHESFRAENWHERN, RERS
HFRSFRENNEL, LS —-ANFPEEEXW
WRIBCESEHRN. HAEERERETFHES S
REMEANERFER, mE P REFANEENE
WREREEFHISWYER, BUE P REBEX
el R o, T & P 9 RSk MW SRS O, BB B A ;R
M Z PR A RS IR, R P RERE
SMELBIREN, R ChERTETRENH &
B, HITEFRBE, FREREEREE P H#T
B, R RE R .

RS EHE:2007-10-18

E&WR I EBFPEURM E (05L.338)

BB EEM(1980~), 8, WMAE A, WL 54, B m
FEAREH Bk, R, AR MM A B AR SBOREZHE;
xR R, AR YRGS MG SR B R

fEGE I Web 1248 68 F 89 B8 IR R 2 8 i X Web
HEFAETE R, Xt Web BUETLBRE -2
AR THE, FESEIU TSR . BHERE A PR
P LERA RN BTSSR, EX—F
IR AL R o, TRE SR RN E , AT e A —
BB PR, X EERLRH — SRR ISR £
REREW, CHRET -2 BERRR Y
¥, HEE& R $ K AJAX (Asynchronous JavaScript
and XML) ARG X R B2 N BLE

2 FERARSRAREREAIRER

SCH TR BT BB BRI S R B R IE R
Web It 5585 E# % P ML AE R, I X S fdiE
FERFALBEIRE T, B TR ST 155 P
B Web IR 55 25 %0808 B2 R 55 28 S AT B K, IR
AR 7k, Bl KEBIEE AR 6 0 EEE, %
it R %5 R0 R RLE 8E, I H AR T2& P A9
Wikt , 2 ERE P E/HHE, XPFIA Web2. 0 3%


http://www.cqvip.com

BTH

000 http://www.cqvip.com|

EEBE ETEFRENBRIESE T BHBIR - 213 -

REHAAX MEEHNRESHFTREERF.BH
AJAX AR RE R JavaScript FIR 5 83 34T R P,
BT LAZE PRS0 S A TR 45 28 A0 3% 131 45 SR 7 W] LA 4 22
KRR LR F, AJAX BEREEF P ELEREH
B TER & IRMNTRABHBIERE TE

SR BB B ST A B R AT A,
% F i 8} B 753 (CustomerAccesslog) M G5 # TR 1 BT
Ro

(1 EppEBii

FEE BERR | TF | FREHN
Customer[P Varchar(50) ® ViR 1P it
CustomerID Varchar( 50) £ b i 3 077 L
LoginTime Datatime - B g atE
LogoutTime Datatime ® Ecndinda]

Service Char(20) £ R HRE
Httpprotocol Char(10) & HTTP U4 S
RequestWay Varchar(50) R pulop 32z Sl
ServiceStatus Integer p = B B AR 26
Agent Char(20) & i p iR 2 i

URTAREHEEEEFTERE . FFAUNR
P 3B 3% (PageOrder), ZF P A EMITHE M F
(CommodityOrder) , % F* # & X8~ & (RetrieveKey) ,
% F NS 8.3 (CustomerInf) %, M7ERIEEP BT
RGBT LUA S5 s A AT BB R T o
UEPBRBFHRZE, QUTRBUX 85 B
HAFAMBIBEEP RIEF X BN, T LU T R
Request X R R KB I 58, REHEEBHE
HEFABINT:
/EFERI
String Customerld = request. getParameter(“Customerld”) ;
/BARBRR
String contextPath = request. getContextPath( ) ;
/B 1P #bht
String remoteAddr = request. getRemoteAddr() ;
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